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1.1 Background of the research   
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FKRLFHV WR IXOILOO WKHLU GHVLUH7KH IXOILOOPHQW RIXQOLPLWHGGHVLUH FDXVHV HFRQRP\SUREOHPV VXFK DV LQIODWLRQ DQG
VFDUFLW\RIUHVRXUFHV7KHUHIRUHUHOLJLRVLW\YDOXHDQGHWKLFDOFRQVXPSWLRQKDYHLPSRUWDQWUROHVLQVROYLQJWKHSUREOHP
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5DILDK6WDUNDQG%DLQEULGJHLQ$ZDQKDYHVWDWHGWKDWUHOLJLRVLW\YDOXHVLQIOXHQFHLQGLYLGXDO
EHKDYLRULQVSHQGLQJWKHLUPRQH\DQGLWLVDOVRDQLPSRUWDQWIDFWRUWRLQIOXHQFHHFRQRP\DFWLYLWLHVRILQGLYLGXDOVRU
VWDWHV)XUWKHUPRUH$PDOLDKKDVIRXQGRXWWKDWWKHUHOLJLRVLW\YDOXHDQGFRQVXPHUHWKLFVSRVLWLYHO\LQIOXHQFH
DQLQGLYLGXDO&RQVXPLQJ(WKLFDOEHKDYLRUZLOOEHFRPHWKHEDVLVIRUDQLQGLYLGXDOWRQRWEHH[WUDYDJDQWRUH[FHVVLYH
WKDWFDQOHDGWKHPWRGLVVDWLVIDFWLRQDQGXQKDSSLQHVV7KH,PSOHPHQWDWLRQRI,VODPLFHWKLFDOFRQVXPSWLRQZLOOOHDG
DQ LQGLYLGXDO WR KDSSLQHVV $PDOLDK HW DO  7KH IHHOLQJ RI EHLQJ JUDWHIXO DQG VDWLVILHG E\ DQ LQGLYLGXDO
FRQFHUQLQJZKDWWKH\KDYHZLOOJLYHSHDFHIXOPLQGRUKDSSLQHVV
1.2 Research purposes  
7KHDLPRIWKHUHVHDUFKLVWRGHWHUPLQHWKHLQIOXHQFHRIUHOLJLRVLW\YDOXHRQKDSSLQHVVWKURXJK,VODPLFFRQVXPLQJ
HWKLFV
 5HYLHZ/LWHUDWXUH
2.1 The Human Happiness 
+DSSLQHVV LVGLIIHUHQWIURP³VDWLVILHG´6DWLVILHG LVDQHPRWLRQDO UHDFWLRQDVDUHVXOWRI WKH LPSXOVH WKHGHVLUH
JXLGDQFHDQGH[SHFWDWLRQVWKDWDUHDVVRFLDWHGZLWKWKHUHDOLWLHVSHUFHLYHGE\DQLQGLYLGXDORUIHHOLQJKDSS\EHFDXVHRI
WKHIXOILOOHGGHVLUHV6XWULVQR0HDQZKLOHDFFRUGLQJWR,QGRQHVLDQGLFWLRQDU\KDSSLQHVVPHDQVEHLQJLQ
D SHDFHIXO VWDWH ERWK SK\VLFDOO\ DQG PHQWDOO\ KWWSLQGRQHVLDGLFWLRQHU\RUJKDSSLQHVV )XUWKHUPRUH LQ
HW\PRORJLFDOO\ FRQWH[W KDSSLQHVV LV D VWDWH RI KDSS\ LQ VSLWH RI RWKHU EDG WKLQJV 3URGMR  KDV GHILQHG
KDSSLQHVVDVVDWLVILHGGHVLUHVEHFDXVHDQLQGLYLGXDOEHOLHYHVWKDWZKDWWKH\KDYHGRQHLVXVHIXO0RUHVSHFLILFDOO\
3URGMRKDVDOVRVWDWHGWKDWDQLQGLYLGXDOZLOOIHHOVDWLVILHGLIDQLQGLYLGXDOLVDEOHWRNQRZWKHOLPLWVRIGHVLUHVE\
PDNLQJDZLVHFRPSURPLVH
7KXVVDWLVIDFWLRQLVDSDUWRIKDSSLQHVVEHFDXVHVDWLVIDFWLRQLQYROYHVWKHIXOILOPHQWRIPDWHULDOQHHGV+DSSLQHVVLV
WKHIXOILOPHQWRIPDWHULDODQGPRUDODVZHOODVVSLULWXDOQHHGV7KHFRQFHSWRIKDSSLQHVVLQ,VODPLVNQRZQDVIDODK
)DODK LV SOHDVXUH DQGSHDFH WKDW FDQEH HQMR\HGE\ DQ\ LQGLYLGXDOV LQ OLIH DQG DIWHU OLIH )DODK KDSSLQHVVJLYHV
VXVWDLQDEOHSHDFHDQGWUDQTXLOLW\DVH[SODLQHGLQWKH4XUDQ$O.DKI
"Wealth and sons are allurement of the life of this world; but the things that endure ,good deeds, are best in the sight 
of thy Lord, as rewards , and best as ( the foundation for ) hopes.”
+DSSLQHVVFRPSOHWHO\FRYHUVVSLULWXDODVSHFWVIHHOLQJHYHQWKRXJKLWLVGLIIHUHQWIURPIRUPDOUHOLJLRXVSUDFWLFH
6SLULWXDOLW\LVDSRZHUEHORQJLQJWRLQGLYLGXDOVWKDWLVKLJKHUWKDQLQWHOOHFWXDOLW\DQGDOVREH\RQGHPRWLRQDQGIHHOLQJV
%DJLU&RQFHUQLQJFRQVXPLQJDFWLYLWLHVDQLQGLYLGXDOZLOOIHHOKDSS\LIKHRUVKHLVDEOHWRNQRZDQGWR
DFWXVLQJUHOLJLRVLW\YDOXHV$QLQGLYLGXDOLVDEOHWRFKRRVHUDWLRQDOO\KLVKHUGHVLUHV,QGLYLGXDOVFDQPDNHSULRULW\
VFDOHRIWKHLUGHVLUHV7KHLUFRQVXPLQJEHKDYLRXULVIUDPHGZLWKQRUPVDQGHWKLFVEDVHGRQ,VODPLFYDOXHVWRVRUWRXW
QHHGVDQGZDQWV7KLVUHVHDUFKZLOOH[DPLQHKDSSLQHVVXVLQJKDSSLQHVVLQGH[IURPWKH&HQWUDO%XUHDXRI6WDWLVWLF
ZKLFKLQFOXGHVWHQLQGLFDWRUVSOXVRQHRWKHULQGLFDWRU
7KHLQGLFDWRUVRIKDSSLQHVVDUHKHDOWKHGXFDWLRQSURIHVVLRQLQFRPHIDPLO\KDUPRQ\WKHDYDLODELOLW\RIIUHHWLPH
VRFLDOUHODWLRQVKLSVKRXVLQJFRQGLWLRQVDQGDVVHWVVWDWHRIWKHHQYLURQPHQWVHFXULW\DQGKDSSLQHVVLQUHOLJLRQ7KH
DGGLWLRQRIWKHLQGLFDWRUVRIKDSSLQHVVLQUHOLJLRQLVEDVHGRQ,PDP$O*KD]DOLZKRKDVVWDWHGWKDWVRPHRQHZLOOEH
KDSS\LIWKHLQGLYLGXDOLVDEOHWRSUHVHQW*RGLQKLVOLIH
2.2 Religiosity Values in Consuming Activities  
5HOLJLRVLW\YDOXHLVWKHTXDOLW\RIDSSUHFLDWLRQDQGDQLQGLYLGXDO¶VDWWLWXGHEDVHGRQUHOLJLRXVYDOXHVWKH\EHOLHYH
5HOLJLRVLW\HPSKDVHVPRUHRQWKHVXEVWDQFHRIUHOLJLRVLW\YDOXHVDQGWHQGWRWXUQDZD\IURPUHOLJLRVLW\IRUPDOLWLHV
*KR]DOL0RNKOLVKDVGHILQHGUHOLJLRVLW\DVWKHOHYHORIFRPPLWPHQWWRUHOLJLRQ$VUDIKDV
H[SODLQHG UHOLJLRVLW\ DV DQ LQGLYLGXDO¶V DWWLWXGH WRZDUG UHOLJLRQ LQ JHQHUDO QRW RQO\ UHOLJLRXV DVSHFW EXW DOVR DQ
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LQGLYLGXDO¶VLQWHQVLW\WREHFRPHUHOLJLRXV7KXVUHOLJLRVLW\LQFOXGHVWKHFRQGLWLRQRIDQLQGLYLGXDOWRWKLQNEHKDYH
DQGDFWLQDFFRUGDQFHZLWKWKHWHDFKLQJVRIKLVKHUUHOLJLRQ*ORFNDQG6WDUNKDYHDQDO\VHGUHOLJLRVLW\LQWRILYH
GLPHQVLRQVLHLGHRORJ\EHOLHIULWXDOLVWLFSUDFWLFHVH[SHULHQFHLQWHOOHFWXDONQRZOHGJHDQGFRQVHTXHQFHV
 ,GHRORJ\%HOLHIGLPHQVLRQFRQFHUQVWKHOHYHORIDQLQGLYLGXDO¶VFRQILGHQFHLQWKHWUXWKRIWKHLUUHOLJLRQ
HVSHFLDOO\DJDLQVWWKHIXQGDPHQWDORUGRJPDWLFWHDFKLQJV
 5LWXDOLVWLFSUDFWLFHVLVDERXWDQLQGLYLGXDO¶VOHYHORIFRPSOLDQFHLQGRLQJULWXDODFWLYLWLHVDVRUGHUHGRU
UHFRPPHQGHGE\WKHLUUHOLJLRQ
 ([SHULHQFHLVZLWKUHVSHFWWRWKHOHYHORIDQLQGLYLGXDO¶VUHOLJLRXVIHHOLQJDQGH[SHULHQFH
 ,QWHOOHFWXDONQRZOHGJHGLPHQVLRQFRQFHUQVDQLQGLYLGXDO¶VOHYHORINQRZOHGJHDQGXQGHUVWDQGLQJRIWKH
WHDFKLQJVRIKLVKHUUHOLJLRQSDUWLFXODUO\UHJDUGLQJWKHEDVLFWHDFKLQJVLQWKHVFULSWXUHV
 3UDFWLFH FRQVHTXHQFHVGLPHQVLRQFRQFHUQV WKH OHYHORIDQ LQGLYLGXDOµVEHKDYLRXU WKDW LVPRWLYDWHGE\
UHOLJLRQ7KHEHKDYLRXUPHQWLRQHGLVZRUOGO\EHKDYLRXULHKRZLQGLYLGXDOVUHODWHWRWKHLUZRUOG
,Q,VODPLFFRQWH[WWKHFRQFHSWRIUHOLJLRVLW\RI*ORFNDQG6WDUNLVUHIOHFWHGLQWKHWKUHHSLOODUVRI,VODPZKLFKDUH
IDLWKEHOLHIPRUDOLW\EHKDYLRXUDQGVKDULDODZLQZKLFKWKHVHWKUHHDVSHFWVFRYHUKXPDQEHKDYLRXULQSHUIRUPLQJ
HYHU\GD\OLIH7KHUHDUHDQXPEHURIUXOHVRI,VODPLFODZVKDULDWKDWJXLGHKXPDQVFRQFHUQLQJFRQVXPLQJEHKDYLRXU
7KH,VODPLFFRQVXPLQJEDVLFSULQFLSOHVDUHDVIROORZV$,+DULWK3XML\RQR
 7KHSULQFLSOHRIVKDULDZKLFKLVDERXWWKHEDVLVRIODZVWKDWPXVWEHIXOILOOHGLQFRQVXPSWLRQEHKDYLRU7KH\
DUHSULQFLSOHVRIDTLGDKFUHHGVFLHQFHDQGDPDOSUDFWLFH
 7KHSULQFLSOHRITXDQWLW\ZKLFKLVFRQVXPSWLRQEHKDYLRXULQDFFRUGDQFHZLWKWKHOLPLWVRIWKHTXDQWLW\WKDW
KDVEHHQGHVFULEHGLQ,VODPLFODZLQFOXGLQJVLPSOLFLW\DQGSULRULW\SULQFLSOH
 6RFLDOSULQFLSOHZKLFKLVFRQFHUQHGZLWKWKHVXUURXQGLQJVRFLDOHQYLURQPHQWWRFUHDWHOLIHKDUPRQ\LQWKH
VRFLHW\VXFKDVWKHLQWHUHVWVRISHRSOHLGHDOVDQGLWGRHVQRWHQGDQJHUSHRSOH
 7KHSULQFLSOHRIHQYLURQPHQWLQZKLFKFRQVXPSWLRQPXVWFRPSO\ZLWKWKHFRQGLWLRQRIQDWXUDOUHVRXUFHV
SRWHQWLRQDQGLWVVXVWDLQDELOLW\DVZHOODVQRWKDUPLQJWKHHQYLURQPHQW
 7KHSULQFLSOHRIQRW IROORZLQJ WKH FRQVXPSWLRQEHKDYLRXU WKDWGRHVQRW UHIOHFW WKH ,VODPLF FRQVXPSWLRQ
HWKLFV
2.3 Islamic consuming ethics  
(WKLFVLVDGLVFLSOLQHWKDWVWXGLHVDERXWULJKWRUZURQJGHHGV(WKLFVLVDOVRGHILQHGDVDYDOXHRUPRUDOQRUPVRI
ULJKW DQGZURQJ 6DW\DQXJUDKD6RPHWLPHV VRFLHWLHV MXVWGHILQH ULJKW DQGZURQJZKLFKRQO\ UHIHUHQFH WKH
FXVWRPRUJHQHUDOWUXWKVLQVRFLHW\<XOLDQLWD:KLOHWKHVRXUFHRI,VODPLFHWKLFVVKRXOGEHEDVHGRQWKH4XUDQ
DQGWKH3URSKHW0XKDPPDGVRWKDWWKHFRQFHSWVRIULJKWQHVVDQGZURQJQHVVLQ,VODPDUHXQLYHUVDODQGYDOLGIRUDOO
KXPDQEHLQJVDQGDUHQRWOLPLWHGE\WLPHRUVSDFH$FFRUGLQJWR4DUGKDZLWKHUHLVDQXPEHURI,VODPLFHWKLFV
JXLGDQFHLQFRQVXPSWLRQQDPHO\
 6SHQGWKHLUZHDOWKIRUJRRGDQGVWD\DZD\IURPEHLQJPLVHUO\,VODPKDVJXLGHGKXPDQVRQKRZWRVSHQG
DFFRUGLQJWR WKHVKDULDQDPHO\VSHQGDVPXFKDV\RXVKRXOGVSHQGWKHLUZHDOWKIRUJRRGDQGXVHIXO
WKLQJV
 ,VODPSURKLELWVUHGXQGDQF\,VODPWHDFKHVVLPSOLFLW\LQFRQVXPLQJEHKDYLRXU7RSUHYHQWZDVWHIXOQHVV
,VODPSURYLGHVJXLGDQFHLQFRQVXPLQJEHKDYLRXUVQDPHO\DYRLGGHEWDVGHVFULEHGE\WKH3URSKHWQDUUDWHG
E\+5%XNKDULQDPHO\"The martyr will be blotted out all their sins except the debts that they have not 
paid." In DGGLWLRQWRPDLQWDLQVXEVWDQWLDODQGZHOOHVWDEOLVKHGDVVHWVDQGGRQRWOLYHLQDQRYHUOX[XULRXV
OLIH
 'RQRWEHH[WUDYDJDQW([WUDYDJDQWEHKDYLRXULVKXPDQ¶VDWWLWXGHZKLFKLVEH\RQGQRUPDOWKHUHIRUH$O
4XUDQ VDLG WKDW WKH LQILGHOV KDYH WKH VDPH TXDOLW\ DV WKH DWWLWXGH RI SHRSOH ZKR DUH H[WUDYDJDQW
([WUDYDJDQWLVQHDUO\WKHVDPHZLWKPXED]LU0XED]LULVDEHKDYLRXURIVSHQGLQJZHDOWKIRUVRPHWKLQJ
WKDWLVQRWXVHIXODQGGRHVQRWJLYHDQ\SRVLWLYHEHQHILWWKDWFDQUHFHLYHDQ\UHZDUGEOHVVLQJ
 'RQRWVSHQGPRQH\RQWKLQJVWKDWPDNH\RXGUXQNRUWKLQJVWKDWKDUP\RXUERG\DQGPLQG
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,VODPLFFRQVXPLQJHWKLFVLQWKLVUHVHDUFKDUHGLYLGHGLQWRIRXULQGLFDWRUVDVH[SODLQHGE\<XVXI4DUGKDZLZKLFK
LQFOXGHWKHREOLJDWLRQWRVSHQGDQGXVHWKHZHDOWKIRUWKLQJVQHHGHGWKHREOLJDWLRQWRVSHQGZHDOWKWKHREOLJDWLRQWR
VSHQGWKHWUHDVXUHRQWDUJHWHGXVHVGRQRWEHUHGXQGDQWDYRLGGHEWPDLQWDLQSURGXFWLYHDVVHWVGRQRWOLYHOX[XULRXV
OLIHGRQRWEHH[WUDYDJDQWGRQRWKDUPERG\DQGPLQG
2.4 Hypothesis 
6HYHUDOSUHYLRXVVWXGLHVUHYHDOHGWKDWWKHUHLVDUHODWLRQVKLSEHWZHHQUHOLJLRVLW\DQGFRQVXPLQJHWKLFVFRQVXPLQJ
HWKLFVDQGKDSSLQHVVDQGUHOLJLRVLW\YDOXHVDQGKDSSLQHVV
2.4.1 The influence of religiosity values on islamic consuming ethics
$JRRGXQGHUVWDQGLQJRIUHOLJLRQZLOOJLYHDQLPSDFWRQDQLQGLYLGXDO¶VOLIHDWWLWXGH$PDOLDK:HDYHUDQG
$JOH $PDOLDK	:HVWL 5LDQL  DQG HWKLFDO EHKDYLRXU RI DQ LQGLYLGXDO RQ WKHLU FRQVXPLQJ DFWLYLWLHV
$PDOLDK HW DO ZKLFK LV UHIOHFWHG LQ WKHLUSHUVRQDO DQG VRFLDO OLIH 1WDOLDQLV	'DUU  DVZHOO DV DQ
LQGLYLGXDO¶VHFRQRPLFDFWLYLW\6WDUNDQG%DLQEULGJHLQ$ZDQ
+D5HOLJLRVLW\YDOXHKDVDSRVLWLYHDQGVLJQLILFDQWLQIOXHQFHRQ,VODPLFFRQVXPLQJHWKLFV
2.4.2 The influence of religiosity value on happiness 
5HOLJLRXVREVHUYDQFH(religiosity)KDVDFORVHUHODWLRQVKLSZLWKWKHTXDOLW\RIOLIH%HHKU-RKQVRQDQG1LHYD
DVZHOODVDEHWWHUPHQWDODQGSK\VLFDOEDODQFH1L]DPLLQ$QFRN,QGLYLGXDOVZKRKDYHDJRRGTXDOLW\
OLIHZLOOIHHOWKHKDSSLQHVV$PDOLDKHWDODQGVHOIVDWLVIDFWLRQ0XQLUet.al,DQGWKH\KDYHDEHWWHU
DELOLW\WRFRSHZLWKDQGIDFHDVLWXDWLRQWKDWLVFRQWUDU\WRZKDWWKH\H[SHFWHG(OOLVRQ0XQLUHWDO
(OOLVRQKDVFRQFOXGHGWKDWLQGLYLGXDOVZKRKDYHDKLJKHUOHYHORIWUXVWZLOOEHPRUHFRQILGHQWLQIDFLQJWUDXPD
VR WKDW WKH\DUHPRUH UHVLVWDQW WR WUDXPD7KHUHIRUH WKH\KDYHEHWWHUZHOIDUH OHYHODQG(OOLVRQDOVR IRXQG WKDWDQ
DEXQGDQFHRIZHDOWKGRHVQRWQHFHVVDULO\PDNHSHRSOHKDSS\&DOGDV7KLVLVUHLQIRUFHGE\WKHILQGLQJVRI
+DPEXUJDQG+DQQRYHULQ$ZDQHWDOLQZKLFKWKHUHODWLRQVKLSEHWZHHQLQFRPHKDSSLQHVVDQGUHOLJLRQ
LVUHSUHVHQWHGLQWKHIRUPRIWKHOHWWHU8
+D5HOLJLRXVYDOXHVKDYHDVLJQLILFDQWSRVLWLYHLQIOXHQFHRQKDSSLQHVV
2.4.3 The influence of islamic consuming ethics on happiness
7KH,PSOHPHQWDWLRQRI,VODPLFFRQVXPLQJKDVDSRVLWLYHLQIOXHQFHRQDQLQGLYLGXDO¶VKDSSLQHVV6LPSOHDGHTXDWH
DQGQRQH[FHVVLYHFRQVXPLQJDFWLYLWLHVZLOOJLYHDQLQGLYLGXDOKDSSLQHVV7KHUHVHDUFKRI$PDOLDKHWDOKDV
IRXQG D SRVLWLYH UHODWLRQVKLS EHWZHHQ ,VODPLF FRQVXPLQJ HWKLFV DQG KDSSLQHVV RI HPSOR\HHV LQ D KLJK VFKRRO LQ
%DQGXQJ
+D,VODPLFFRQVXPLQJHWKLFVKDYHDVLJQLILFDQWSRVLWLYHLQIOXHQFHRQKDSSLQHVV
2.4.4 Influence of religiosity value on happiness through islamic consuming ethics 
$QLQGLYLGXDO¶VJRRGXQGHUVWDQGLQJRIWKHLUUHOLJLRQZLOOEHUHIOHFWHGLQWKHLQGLYLGXDO¶VDWWLWXGHDQGEHKDYLRXUWKDW
OHDGVWRDSHDFHIXOPLQGDQGKHDOWK\ERG\+DSSLQHVV$PDOLDKKDVIRXQGDUHODWLRQEHWZHHQUHOLJLRVLW\YDOXH
DQGEHWWHUVSLULWXDOVDWLVIDFWLRQWKURXJKWKHLPSOHPHQWDWLRQRI,VODPLFHWKLFV
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+D5HOLJLRVLW\YDOXHKDVDVLJQLILFDQWSRVLWLYHLQIOXHQFHRQKDSSLQHVVWKURXJK,VODPLFFRQVXPLQJHWKLFV
5HVHDUFKPHWKRGRORJ\
7KLVUHVHDUFKXVHGGHGXFWLYHTXDQWLWDWLYHDSSURDFKK\SRWKHVLVH[DPLQDWLRQZLWKILHOGVXUYH\5HVSRQGHQWVDUH
DOO HPSOR\HHVZKRZRUN LQ  KLJKHU HGXFDWLRQ LQVWLWXWLRQV LQ %DQGXQJ QDPHO\8QLVED 8QLQXV8QSDV 8QSDU
3DGMDGMDUDQ8QLYHUVLW\8,167,((TXLW\67,(0XKDPPDGL\DK67,(<3.3DQG67$,6DOLELUHVSRQGHQWV
ZHUH FKRVHQ UDQGRPO\ 7KH DQDO\VLQJPHWKRG WKDW LV XVHG LV VWUXFWXUH HTXDWLRQPRGHOOLQJ 6(0 7KHUH DUH 
LQGLFDWRUVRIKDSSLQHVVYDULDEOHVWKDWDUHH[DPLQHGE\KDSSLQHVVLQGH[LQGLFDWRUVWKDWDUHXVHGE\WKH&HQWUDO%XUHDX
RI6WDWLVWLFVSOXVRQHRWKHULQGH[0HDQZKLOHUHOLJLRVLW\YDOXHLVGLYLGHGLQWRVL[LQGLFDWRUVZKLFKDUHGHULYHGIURP
WKH SULQFLSOHV RI ,VODPLF FRQVXPLQJ EHKDYLRXU $O+DULWK  3XML\RQR  DQG ,VODPLF FRQVXPLQJ HWKLFV
FRQVLVWVRIIRXULQGLFDWRUVGHULYHGIURP<XVXI4DUGKDZL
&KDUDFWHULVWLFVRI5HVSRQGHQWV

7DEOH7KHOHYHORIHGXFDWLRQOHQJWKRIHPSOR\PHQWDQGWKHQXPEHURIUHVSRQGHQWV¶GHSHQGHQWIDPLO\PHPEHUV


(GXFDWLRQOHYHO 1XPEHU
/HQJWKVRI
(PSOR\PHQW\U 1XPEHU
'HSHQGHQW)DPLO\
0HPEHUV 1XPEHUV
6HQLRU+LJK6FKRRO     
$VVRFLDWH'HJUHH  ±   
8QGHUJUDGXDWH     
0DVWHU'HJUHH     
'RFWRUDO  !  ! 
7RWDO     
6RXUFH'DWDFRPSLOHGIURPSULPDU\GDWD
 0RGHO)LW([DPLQDWLRQ
%HIRUHDQDO\VLQJWKHPRGHO WKHILUVWVWHSWDNHQLV WRFRQGXFWPRGHOILWH[DPLQDWLRQXVLQJ&RQILUPDWRU\)DFWRU
$QDO\VLV&)$7KHUHVXOWFDQEHVHHQLQ7DEOHDVIROORZV

7DEOH&)$H[DPLQDWLRQIRUHQGRJHQRXVH[RJHQRXVDQGIXOOFRQVWUXFWVRIKDSSLQHVVPRGHO
*RRGQHVVRI)LW
,QGH[
&XWRII9DOXH 
([RJHQRXV
&RQVWUXFW

(QGRJHQRXV
&RQVWUXFW

)XOO0RGHO&RQVWUXFW

0RGHO(YDOXDWLRQ
3UREDELOLW\     1RWVLJQLILFDQW
&0,1 !    *RRG
7/, !    0RGHUDWH
&), !    0RGHUDWH
6RXUFH'DWDFRPSLOHGIURPSULPDU\GDWD

7KH WDEOH DERYH VKRZV WKDW HQGRJHQRXV H[RJHQRXV DQG IXOO FRQVWUXFWV KDYH WKH FKL VTXDUH YDOXH ZLWK ]HUR
SUREDELOLW\7KLVPHDQVWKDWWKHWKUHHPRGHOVRIWKLVUHVHDUFKGRQRWPDWFKWRWKHDYDLODEOHGDWD+RZHYHUDFFRUGLQJ
WR+DMDULVPDQWKHFKLVTXDUHWHVWLVQRWWKHRQO\WHVWWRVHHLIWKHPRGHOILWVZLWKWKHGDWD7KHUHDUHVWLOORWKHU
WHVWVVXFKDV&0,17/,DQG&),WKDWFDQEHXVHGWR WHVW WKHPRGHOVXLWDELOLW\IURPGDWDSURFHVVLQJ WKHYDOXHRI
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&0,17/,DQG&),DUHVLJQLILFDQW7KLVPHDQVWKDW,VODPLFFRQVXPLQJPRGHOPRGHUDWHO\PDWFKWRWKHDYDLODEOHGDWD
7KHUHIRUHWKLVPRGHOFDQEHXVHGIRUIXUWKHUDQDO\VLV
 'LVFXVVLRQRQUHVXOWV
)URPWKHGDWDSURFHVVLQJWKHPRGHORIKDSSLQHVVLVDVIROORZV

6RXUFH'DWDFRPSLOHGIURPSULPDU\GDWD

)LJXUH7KHPRGHORIKDSSLQHVV
6.1 The influence of religiosity value on islamic consuming ethics. 
+\SRWKHVLVWKDWVWDWHVWKDWUHOLJLRVLW\YDOXHVLJQLILFDQWO\JLYHVDSRVLWLYHLQIOXHQFHRQ,VODPLFFRQVXPLQJHWKLFV
ZLWKWKHOHYHORIWUXVWLVDW7KHLQIOXHQFHRIUHOLJLRVLW\YDOXHRQ,VODPLFFRQVXPLQJHWKLFVLVDW7KLVPHDQV
WKDWHPSOR\HHVZKRZRUNDWKLJKHUHGXFDWLRQLQVWLWXWLRQVLQ%DQGXQJ&LW\KDYHDEHWWHUXQGHUVWDQGLQJDERXWWKHLU
UHOLJLRVLW\YDOXHV WKDWEHFRPH WKHLUEHOLHIV VR WKHDWWLWXGHVDQGEHKDYLRXUVRI WKHHPSOR\HHVZLOOEHPRUHHWKLFDO
LQFOXGLQJ WKHLU FRQVXPLQJ EHKDYLRXU 7KH LQGLYLGXDOV DUH DEOH WR VHH WKH QHHGV DQG GHVLUHV WR DYRLG NHHSLQJ
WKHPVHOYHVIURPEHLQJUHGXQGDQWH[WUDYDJDQWDQGGRQRWLQGXOJHLQIXOILOPHQWRIWKHLUGHVLUHV7KHHPSOR\HHVSUHIHU
WREX\XVHIXODQGEHQHILFLDOWKLQJV5HOLJLRVLW\YDOXHZLWK,VODPLFFRQVXPLQJHWKLFVJLYHVDSRVLWLYHLQIOXHQFHEXWWKH
LQIOXHQFHLVQRWVLJQLILFDQWOHVVWKDQ7KLVUHVXOWLVFRQVLVWHQWZLWKWKHUHVHDUFKRI$PDOLDKHWDO:HDYHU
DQG$JOH$PDOLDK	:HVWL5LDQLLQZKLFKUHOLJLRVLW\YDOXHJLYHVDSRVLWLYHLQIOXHQFHRQDQLQGLYLGXDO¶V
DWWLWXGH DQG HWKLFDO EHKDYLRXU LQ WKHLU FRQVXPLQJ DFWLYLWLHV 5DILDK  $PDOLDK HW DO  DV ZHOO DV WKH
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LQGLYLGXDO¶VHFRQRPLFDFWLYLW\6WDUNDQG%DLQEULGJHLQ$ZDQWKDWLVUHIOHFWHGLQWKHLUSHUVRQDODQGVRFLDO
OLIH1WDOLDQLV	'DUU
6.2 The influence of religiosity values on happiness. 
+\SRWKHVLVRIUHOLJLRVLW\YDOXHVKDYHDVLJQLILFDQWDQGSRVLWLYHYDOXHRQKDSSLQHVVFDQEHDFFHSWHGDWDOSKD
KLJKO\VLJQLILFDQW7KHLQIOXHQFHRIUHOLJLRVLW\YDOXHRQKDSSLQHVVLVDW7KLVPHDQVWKDWWKHHPSOR\HHVZKR
ZRUN LQKLJKHUHGXFDWLRQ LQVWLWXWLRQVKDYHDEHWWHUXQGHUVWDQGLQJRI WKHLUFRQVXPLQJDFWLYLWLHVDQG WKHUHIRUH WKHLU
KDSSLQHVV OHYHOZLOO LQFUHDVH7KLVRFFXUVEHFDXVH WKHHPSOR\HHVDUHJUDWHIXO IRUZKDW WKH\ UHFHLYH7KLVJUDWHIXO
IHHOLQJZLOOFDXVHVDWLVIDFWLRQFRQFHUQLQJZKDWWKH\UHFHLYHDQGVSHQG7KHVHILQGLQJVDUHFRQVLVWHQWZLWKWKHUHVHDUFK
RI %HHKU -RKQVRQ DQG 1LHYD   LQ ZKLFK WKH\ IRXQG WKDW LQGLYLGXDOV¶ UHOLJLRXV GHYRWLRQ KDV SRVLWLYH
FRUUHODWLRQVZLWKOLIHTXDOLW\DQGSK\VLFDOEDODQFH1L]DPLLQ$QFRNDQGKDSSLQHVV$PDOLDKHWDO
DQGVHOIVDWLVIDFWLRQ0XQLUet.al,DQGWKH\DOVRKDQGOHDQGFRSHZLWKGLIILFXOWVLWXDWLRQVPXFKEHWWHU(OOLVRQ
0XQLUHWDO0HDQZKLOH&DOGDVIRXQGDGLIIHUHQWUHVXOWWKDWLVFRQWUDU\WRKLVSUHYLRXVILQGLQJ+H
IRXQGWKDWKDSSLQHVVKDVQHJDWLYHFRUUHODWLRQZLWKWKHDEXQGDQFHRIPDWHULDO
6.3 The influence of Islamic consuming ethics on happiness 
+\SRWKHVLVRI,VODPLFFRQVXPLQJHWKLFVJLYHVSRVLWLYHDQGVLJQLILFDQWLQIOXHQFHRQKDSSLQHVVZLWKDWUXVWOHYHORI
0HDQZKLOHWKH,VODPLFFRQVXPLQJHWKLFVLQIOXHQFHRQKDSSLQHVVLVDWLQVLJQLILFDQWLQIOXHQFH7KLV
PHDQVWKDWWKHHPSOR\HHVWKDWKDYHHWKLFDOEHKDYLRXUZLOOIHHOKDSS\LQWKHLUOLIH6LPSOLFLW\QRQH[FHVVLYHDQGQRQ
UHGXQGDQWFRQVXPLQJEHKDYLRXUZLOOJLYHLQGLYLGXDOVDSHDFHIXOPLQG7KLVFDQKDSSHQEHFDXVHWKHHPSOR\HHVPDNH
VRPHHIIRUWWRDYRLGXQXVHIXOFRQVXPLQJDFWLYLWLHV7KHUHIRUHWKH\ZLOOQRWEHWUDSSHGLQGHEWWKDWFDQFDXVHWKHPWR
EHXQKDSS\DQGZRUULHG$PDOLDK7KHNH\VWRXQGHUVWDQGLQJFRQVXPLQJEHKDYLRXULQ,VODPLVQRWRQO\E\
NQRZLQJ WKLQJV WKDWDUHSURKLELWHGE\ UHOLJLRQEXWDOVR  WRXQGHUVWDQG WKHG\QDPLFFRQFHSWV  DERXWDQDWWLWXGHRI
PRGHUDWLRQLQFRQVXPLQJJXLGHGE\DQDWWLWXGHZKLFKSXWVRWKHUFRQVXPHUV¶LQWHUHVWVDKHDGRIWKHLURZQ
6.4 The influence of religiosity values on happiness through Islamic consuming ethics. 
7KHK\SRWKHVLVRIUHOLJLRVLW\YDOXHJLYHVDSRVLWLYHLQIOXHQFHRQKDSSLQHVVWKURXJK,VODPLFFRQVXPLQJHWKLFVLV
DFFHSWDEOH7KLVFDQEHVHHQIURPWKHVLJQLILFDQWUHODWLRQEHWZHHQUHOLJLRVLW\YDOXHVDQGKDSSLQHVVDQGWKHUHODWLRQ
EHWZHHQ,VODPLFFRQVXPLQJHWKLFVDQGKDSSLQHVV$FFRUGLQJWR,VODPWKHSULQFLSOHRIFRQVXPLQJEHKDYLRXUVFDQJLYH
KDSSLQHVVWRHPSOR\HHVZKHQWKHWKLQJVWKH\FRQVXPHDUHXVHIXOKDODODQGJRRGDFFRUGLQJWRVKDULDVHH4XUDQ$O
%DTDUDKDQG$O0DLGDK,QDGGLWLRQFRQVXPLQJEHKDYLRXUVPXVWEHZLWKLQUHDVRQDEOHOLPLWVLQWKHVHQVHRI
PRGHUDWLRQ(isyraf)RUH[WUDYDJDQW(tabzir)HYHQWKRXJKLQGLYLGXDOVDUHULFKRUZHDOWK\7KHILQGLQJVLQWKLVUHVHDUFK
LVFRQVLVWHQWZLWK WKH UHVHDUFKRI$PDOLDK  ZKLFKKDVVWDWHG WKDW WKH HPSOR\HHVZKRZRUN LQHPEURLGHU\
LQGXVWU\IHHOSHDFHIXOERG\DQGPLQGDVWKH\KDYHEHHQLPSOHPHQWLQJUHOLJLRXVYDOXHVLQDOOWKHLUDFWLYLWLHVLQFOXGLQJ
LQWKHLUSURIHVVLRQVZRUNHWKLF
 ,PSOLFDWLRQVRIWKHUHVHDUFK
,WLVQHFHVVDU\WRFUHDWHDUHOLJLRXVDWPRVSKHUHLQKLJKHUHGXFDWLRQLQVWLWXWLRQVDQGDFRQWLQXRXVHGXFDWLRQVRWKHLU
HPSOR\HHVZRUNLQDFFRUGDQFHZLWK,VODPLFVSLULWXDOYDOXHVDQGFRQVXPLQJHWKLFV
 /LPLWDWLRQVRIUHVHDUFKDQGSODQVIRUIXUWKHUUHVHDUFK
+DSSLQHVVLQGLFDWRUVVWLOOXVHWKHKDSSLQHVVLQGH[IURPWKH&HQWUDO%XUHDXRI6WDWLVWLFVFRPSOHWHGZLWKWKHWKRXJKW
RI,PDP$O*KD]DOLDERXWUHOLJLRXVKDSSLQHVV7KHUHIRUHLWLVQHFHVVDU\WRGHYHORSLQGLFDWRUVRIKDSSLQHVVXVLQJWKH
ZKROHWKRXJKWRI,PDP$O*KD]DOL
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